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Abstract

This research explores the experiences of tourists visiting creative cultural attractions in the Special Region of Yogyakarta (DIY), Indonesia. By
examining the influence of demographic factors like age, gender, education, and income levels, the study aims to understand how these
characteristics shape tourists' preferences, behaviors, and motivations for choosing travel destinations and activities. Additionally, the research
investigates the factors that drive tourists' decisions to visit and revisit creative cultural attractions in DIY. Insights gained from this study will
provide valuable guidance for the development and promotion of creative tourism initiatives in the region, contributing to the preservation and
promotion of Yogyakarta's rich cultural heritage while enhancing the overall tourist experience.
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1. Introduction

Creative cultural tourism has emerged as a significant aspect within the global tourism industry. In recent years, there has been
a noticeable shift in tourist preferences, with an increasing demand for experiences that are not only enjoyable but also immersive
and culturally enriching. This trend has led to a growing interest in destinations that offer unique cultural experiences, prompting
regions like the Special Region of Yogyakarta (DIY) to explore and develop their creative cultural offerings. DIY, located in
Indonesia, is renowned for its rich cultural heritage, encompassing various forms of traditional arts, crafts, and performing arts.
The region has long been a magnet for both domestic and international tourists seeking to explore its cultural treasures. However,
with the rapid evolution of the tourism industry and changing traveler preferences, there is a need for DIY to adapt and innovate
to maintain its appeal.

This research aims to delve into tourists' experiences at creative cultural attractions in DIY, focusing on how different
demographic factors shape these experiences. Demographic characteristics such as age, gender, education, and income levels are
known to influence tourists' preferences, behaviors, and motivations in choosing travel destinations and activities. For example,
younger travelers, particularly millennials and Generation Z, often seek out experiences that are interactive, technologically
advanced, and Instagram-worthy. On the other hand, older travelers, such as baby boomers and retirees, may prioritize experiences
that offer a deeper immersion into the historical and cultural heritage of a destination.

Understanding these demographic differences is crucial for managers of creative cultural attractions in DIY. By tailoring their
offerings to cater to the diverse preferences of various demographic groups, they can enhance the attractiveness and relevance of
their attractions. This might involve incorporating interactive elements, modern technologies, or traditional cultural performances,
depending on the target demographic.

Moreover, this research also aims to identify the factors that influence tourists' decisions to visit and revisit creative cultural
attractions in DIY. By analyzing data collected through surveys and employing methods like structural equation modeling (SEM),
we seek to uncover the underlying factors driving tourists' satisfaction and repeat visitation. Insights gained from this research
will provide valuable guidance for the development and promotion of creative tourism initiatives in DIY. By aligning their
offerings with the preferences and needs of different demographic segments, stakeholders in the tourism industry can ensure the
sustainability and growth of creative cultural tourism in the region. Ultimately, this will contribute to the preservation and
promotion of Yogyakarta's rich cultural heritage while enhancing the overall tourist experience.
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2. Literature Review

2.1. Creative Cultural Tourism

Creative cultural tourism involves the integration of art, culture, and innovation to enhancetourist experiences. It emphasizes
authentic and immersive cultural interactions that go beyondconventional sightseeing. This concept has gained significant attention
in the tourism industrydue to its potential to promote cultural understanding, economic development, and communityengagement
(Richards, 2011; Prentice, 2013). Creative cultural tourism is a dynamic approachto tourism that goes beyond traditional sightseeing
by integrating various elements such as art,culture, and innovation to enhance tourist experiences. Unlike conventional tourism,
which often focuses solely on visiting landmarks and attractions, creative cultural tourism emphasizesauthentic and immersive
cultural interactions. In this form of tourism, tourists are encouragedto actively engage with local culture, traditions, and creative
expressions. This can include participating in workshops with local artisans, attending cultural performances, or exploring hidden
gems within a destination. The goal is to provide visitors with a deeper understanding and appreciation of the local culture while
fostering meaningful connections with the community. Creative cultural tourism has garnered significant attention within the
tourism industry for several reasons:

1. Cultural Understanding: By immersing tourists in local culture and traditions, creative cultural tourism promotes greater
cultural understanding and appreciation. Tourists have the opportunity to learn about the customs, beliefs, and practices
of a destination firsthand, leading to more enriching experiences.

2. Economic Development: Creative cultural tourism can stimulate economic development by supporting local artisans,
craftsmen, and cultural practitioners. Through the purchase of locally made goods and participation in cultural activities,
tourists contribute directly to the local economy, creating jobs and income opportunities.

3. Community Engagement: This form of tourism encourages interaction between tourists and local communities, fostering
mutual understanding and respect. By engaging with locals, tourists gain insights into everyday life, traditions, and
challenges faced by the community. This, in turn, can lead to cross-cultural exchanges and the building of meaningful
relationships.

Researchers such as Richards (2011) and Prentice (2013) have highlighted the significance of creative cultural tourism in
promoting cultural sustainability and community well-being. They argue that this approach to tourism not only benefits tourists
but also contributes to the preservation and promotion of local heritage. Overall, creative cultural tourism represents a shift towards
more experiential and authentic travel experiences. It offers tourists the opportunity to delve deeper into the cultural fabric of a
destination, creating memorable experiences that foster cultural appreciation, economic growth, and community engagement.

2.2. Demographic Factors in Tourism

Demographic characteristics such as age, gender, education, and income level play a crucial role in shaping tourists' preferences
and behaviors. Studies have shown that different demographic groups have varying interests, motivations, and travel behaviors.
For example, younger travelers tend to seek adventure and unique experiences, while older travelersprioritize comfort and cultural
enrichment (Uysal & Jurowski, 1994; Reisinger & Mavondo, 2005). Demographic factors are fundamental aspects that
significantly influence tourists' preferences,behaviors, and motivations when it comes to travel. These factors, including age,
gender, education, and income level, play a crucial role in shaping tourists' travel decisions and experiences.

1. Age: Age is one of the most significant demographic factors impacting tourism preferences. Younger travelers, often
categorized as millennials and Generation Z, tend toseek adventure, unique experiences, and opportunities for self-
discovery. They are more inclined towards activities such as outdoor adventures, adrenaline sports, and cultural
festivals. In contrast, older travelers, typically baby boomers and retirees, prioritize comfort, relaxation, and cultural
enrichment. They may prefer guided tours, historical sites,and cultural performances that offer a deeper understanding
of the destination's heritage.

2. Gender: Gender also plays a role in shaping travel preferences. Studies have shown that men and women may have
different interests and motivations when it comes to tourism. For example, men might be more inclined towards
activities like sports tourism, while women may prefer wellness retreats or cultural tours. Additionally, safety concerns
and travel companions may influence gender-specific travel decisions.

3. Education: Education level can impact tourists' interests and preferences. Highly educated tourists often seek
intellectually stimulating experiences, such as visiting museums, attending lectures, or engaging in cultural workshops.
They may also be more inclined towards ecotourism or responsible travel practices. Conversely, less educated tourists
might prioritize entertainment and relaxation, opting for beach holidays or theme park visits.

4. Income Level: Income level significantly influences tourists' travel behaviors and choices. Higher-income tourists have
more disposable income and are willing to spend more on luxury experiences, fine dining, and exclusive
accommodations. They may prefer high-end destinations and luxury travel packages. On the other hand, lower-income
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tourists may opt for budget-friendly options, such as backpacking, camping, or staying in hostels.

These observations are supported by studies conducted by Uysal & Jurowski (1994) and Reisinger & Mavondo (2005), which
have shown the varying interests, motivations, and travelbehaviors among different demographic groups. Understanding these
demographic differencesis crucial for destination marketers, tour operators, and hospitality providers in tailoring their products
and services to meet the diverse needs and preferences of their target markets.

2.3. Visitor Decision-Making

Understanding the factors influencing tourists' decisions to visit and revisit destinations is essential for destination management.
Research suggests that factors such as destination image,perceived value, satisfaction, and personal interests significantly impact
tourists' decision- making processes. Repeat visitation is often influenced by the overall satisfaction and perceived value of
previous experiences (Chen & Gursoy, 2001; Chi & Qu, 2008). Visitor decision-making is a complex process influenced by
various factors that shape tourists' choices when selecting destinations to visit and revisit. Understanding these factors is crucial
for destination management to effectively attract and retain tourists. Several key factors have been identified in research as
significant influencers of tourists’ decision-making processes:

1. Destination Image: The destination image refers to the perceptions and mental representations that tourists hold about
a destination. These perceptions are shaped by various factors, including advertising, word-of-mouth, media portrayals,
and personal experiences. A positive destination image is crucial in attracting tourists, as it creates expectations of
enjoyable experiences. Tourists are more likely to visit destinations with a favorable image, as it instills confidence and
anticipation of a fulfilling experience (Fakeye & Crompton, 1991; Beerli & Martin, 2004).

2. Perceived Value: Perceived value refers to the assessment of the benefits received relative to the costs incurred in visiting
a destination. It encompasses not only monetary costs but also time, effort, and psychological factors. Tourists assess the
value proposition of a destination based on factors such as attractions, facilities, services, and overall experience quality.
A higher perceived value increases tourists' willingness to visit a destination, as they believe the benefits outweigh the
costs (Chi & Qu, 2008; Kozak & Rimmington, 2000).

3. Satisfaction: Tourist satisfaction is a critical determinant of whether tourists will revisit a destination. It reflects the extent
to which tourists' expectations are met or exceeded during their visit. Positive experiences lead to higher satisfaction
levels, while negative experiences result in dissatisfaction. Satisfied tourists are more likely to revisit a destination and
recommend it to others, contributing to destination loyalty and positive word-of-mouth (Oliver, 1980; Chen & Gursoy,
2001).

4. Personal Interests: Personal interests and motivations play a significant role in destination choice. Tourists' preferences,
hobbies, and interests influence their decisions to visit destinations that offer activities aligned with their desires. For
example, adventure seekers may choose destinations with opportunities for outdoor activities, while culture enthusiasts
may prefer destinations with rich heritage and cultural attractions. Personal interests drive tourists' desire for unique and
meaningful experiences, shaping their destination choices (Woodside & Lysonski, 1989; Klenosky, 2002).

Research by Chen & Gursoy (2001) and Chi & Qu (2008) has highlighted the importance of these factors in tourists' decision-
making processes. Destinations that effectively manage theirdestination image, provide perceived value, ensure tourist satisfaction,
and cater to tourists' personal interests are more likely to attract visitors and encourage repeat visitation.

3. Research Method

This research will utilize a qualitative research method aimed at exploring and gaining a deeper understanding of tourists'
experiences at creative cultural attractions in the Special Region of Yogyakarta. This method will involve several key stages:

1. Data Collection: The primary method of data collection will be through in-depth interviews with tourists who have visited
creative cultural attractions in DIY. Semi- structured interviews will be conducted to allow for open-ended discussions
and exploration of tourists' experiences. Additionally, observation of tourist behaviors and interactions at creative cultural
attractions will be conducted to supplement the interview data.

2. Data Processing: Once data is collected, it will be transcribed and organized. This involves categorizing information
based on themes, experiences, and demographic characteristics. Relevant quotes and observations will be extracted and
compiled for further analysis.

3. Data Analysis: Data analysis will involve a thematic analysis approach to identify patterns, themes, and insights from the
interview transcripts and observational notes. Initially, a coding framework will be developed based on pre-determined
themes related to tourist experiences, demographic influences, and decision-making factors. Subsequently, data will be
systematically coded and analyzed to identify recurring themes and emergent patterns.

4. Findings Interpretation: The analysis will be interpreted to understand the nuances and implications of tourists'
experiences at creative cultural attractions. Themes and patterns will be compared across different demographic groups



Rahma Mahnisza and Aleha Fathiya Rahma / LWSA Conference Series 08 (2025) 19

to identify variations and commonalities in tourist experiences. The interpretation will involve making connections
between the data and existing theories or conceptual frameworks related to creative tourism and tourist behavior.

Report Writing: The findings of the analysis will be used to draft a comprehensive research report. The report will include
a description of key findings, interpretations, conclusions, and recommendations based on the analysis. It will provide
insights into the factors influencing tourists' experiences at creative cultural attractions and offer suggestions for
destination managers on how to improve the tourist experience. Through this qualitative research method, the study aims
to gain a nuanced understanding of tourists' experiences at creative cultural attractions in DIY and provide valuable
insights for destination management and tourism development in the region.

4. Results and Discussion

4.1. Demographic Influences on Tourist Experiences

Through qualitative analysis, it became evident that demographic factors significantly shape tourists' experiences at creative
cultural attractions in the Special Region of Yogyakarta (D1Y). Different age groups, particularly millennials and Generation Z as
younger tourists, and baby boomers and retirees as older tourists, displayed distinct preferences and behaviors when visiting these
attractions.

1.

Younger Tourists (Millennials and Generation Z): Younger tourists, including millennials and Generation Z,
demonstrated a strong preference for attractions that offered interactive and technologically innovative experiences. They
were drawn to activities that allowed them to actively engage and immerse themselves in the cultural environment.
Specifically, they expressed interest in:

e Interactive Exhibits: Younger tourists showed a keen interest in art galleries and museums that featured interactive
exhibits, such as digital installations, virtual reality experiences, and interactive displays. These attractions provided
them with opportunities for hands-on exploration and experimentation.

e Technological Integration: Attractions that integrated technology into the visitor experience, such as augmented
reality tours, interactive apps, and multimedia presentations, appealed to younger tourists. They appreciated the use
of technology as a means to enhance their understanding and appreciation of the cultural content.

e  Cultural Workshops: Younger tourists also expressed a preference for cultural workshops that offered hands-on
activities, such as traditional craft-making, cooking classes, and music or dance workshops. These activities allowed
them to actively participate in cultural practices and gain practical skills while immersing themselves in the local
culture.

Older Tourists (Baby Boomers and Retirees): In contrast, older tourists, including baby boomers and retirees, showed a
greater interest in attractions that provided deeper historicaland cultural insights. They valued experiences that allowed
them to gain a deeper understanding of the destination’'s heritage and traditions. Specifically, they were attractedto:

e Heritage Sites: Older tourists were drawn to heritage sites such as historical landmarks, temples, and palaces, where
they could explore the rich history and architecture of the region. They appreciated the opportunity to learn about
the cultural significance of these sites from knowledgeable guides.

e Traditional Cultural Performances: Cultural performances, including traditional dances, music concerts, and
theatrical performances, were popular among older tourists. They enjoyed witnessing authentic cultural expressions
and performancesthat showcased the region's artistic heritage.

e Guided Tours: Guided tours led by experienced and knowledgeable guides were highly valued by older tourists.
They appreciated the insights provided by guides and enjoyed learning about the historical and cultural significance
of various attractions.

These findings are consistent with previous research indicating that age is a significant determinant of tourists' preferences
and behaviors (Uysal & Jurowski, 1994; Reisinger & Mavondo, 2005). Younger tourists, characterized by millennials and
Generation Z, are often motivated by novelty, experiential activities, and technological advancements. On the other hand, older
tourists, including baby boomers and retirees, prioritize authenticity, tradition, andcultural enrichment.

4.2. Factors Influencing Tourist Decision-Making

The qualitative analysis identified several key factors that significantly influence tourists' decisions to visit and revisit creative
cultural attractions in the Special Region of Yogyakarta (DIY).

1.

Destination Image: The destination image emerged as a crucial factor influencing tourists' decisions. Tourists often chose
creative cultural attractions in DIY based on their perceived uniqueness and authenticity. They were attracted to
destinations that offered distinctive cultural experiences, reflecting the essence of Yogyakarta's rich heritage and
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traditions. The destination image played a vital role in shaping tourists' perceptions and expectations, influencing their
choice of attractions.

2. Word-of-Mouth Recommendations: Positive word-of-mouth recommendations from friends, family, or online reviews
were found to be influential in tourists' decision-making processes. Tourists valued personal recommendations and
testimonials from trusted sources, as they provided reassurance and credibility about the quality and authenticity of the
attractions. Positive reviews and testimonials acted as endorsements, encouraging tourists to visit creative cultural
attractions in DIY.

3. Perceived Value: The perceived value of the experience was another significant factor influencing tourists' decisions.
Tourists assessed the quality of attractions, admission prices, and overall satisfaction to determine the value proposition
of visiting creative cultural attractions in DIY. They expected a high-quality experience that justified the costs involved.
Factors such as the diversity of attractions, the authenticity of cultural experiences, and the level of visitor satisfaction
influenced tourists' perceptions of value

These findings align with previous research highlighting the importance of destination image,word-of-mouth, and perceived
value in tourist decision-making processes (Chi & Qu, 2008; Beerli & Martin, 2004).

e Destination Image: Destination managers can focus on enhancing the uniqueness and authenticity of creative cultural
attractions in DIY to strengthen the destination's image. This can be achieved by promoting the region's cultural heritage,
traditions, and artistic expressions through marketing campaigns and cultural events. Highlighting the distinctiveness of
DIY's creative offerings will attract tourists seeking authentic cultural experiences.

¢ Word-of-Mouth Recommendations: Destination managers should actively encourage positive word-of-mouth
recommendations by providing memorable and enjoyable experiences at creative cultural attractions. Implementing
initiatives such as customer feedback mechanisms, social media engagement, and incentivized referral programs can help
amplify positive reviews and testimonials, thereby attracting more visitors.

e Perceived Value: To enhance perceived value, destination managers should ensure that creative cultural attractions in
DIY offer high-quality experiences that justify the admission prices. This can involve investing in infrastructure
improvements, enhancing visitor services, and providing educational and immersive experiences. Competitive pricing
strategies and value-added services can further enhance the perceived value proposition, encouraging repeat visitation
and positive word-of-mouth recommendations.

By addressing these factors, destination managers can attract more tourists to creative cultural attractions in DIY and foster
positive visitor experiences, ultimately contributing to the sustainable development of tourism in the region. Destination managers
in DIY can utilize these insights to tailor their offerings to cater to the preferences of different age groups, thus enhancing visitor
satisfaction and experience. For example, they can develop specialized programs and activities targeting younger tourists, such as
interactive exhibitions and technological enhancements. For older tourists, emphasis can be placed on heritage conservation,
traditional performances, and guided tours to provide enriching cultural experiences. By understanding and accommodating the
diverse needs of different demographic segments, destination managers can create more inclusive and engaging experiences for
visitors to DIY's creative cultural attractions.

4.3. Factors Influencing Tourist Decision-Making

The qualitative analysis underscored the importance for destination managers to adapt tourism offerings in the Special Region
of Yogyakarta (DIY) to cater to the diverse preferences of different demographic groups. Various strategies were suggested to
achieve this adaptation and enhance visitor satisfaction and engagement.

1. Offering a Variety of Activities: To cater to the diverse interests of tourists, destination managers should offer a wide
range of activities at creative cultural attractions. This may include:

e Artistic Workshops: Providing workshops on traditional crafts, painting, batik making, or gamelan music for
tourists interested in hands-on artistic experiences.

e Cultural Performances: Organizing regular cultural performances showcasing traditional dances, music, and
theater to immerse tourists in the local culture.

e Outdoor Adventures: Offering outdoor activities such as guided nature walks, cycling tours, or hiking
expeditions for tourists seeking adventure and exploration.

2. Providing Multilingual Guides: Destination managers should ensure that guided tours and informational materials
are available in multiple languages to cater to tourists from diverse linguistic backgrounds. Multilingual guides can
provide informative and engaging tours, enhancing tourists' understanding and enjoyment of the attractions.

3. Incorporating Traditional and Modern Elements: Creative cultural attractions should strike a balance between
preserving traditional cultural elements and incorporating modern innovations to appeal to a wide audience. This can
involve:
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e Modern Interpretations: Integrating technology, such as augmented reality (AR) or interactive exhibits, to
provide modern interpretations of traditional cultural practices and artifacts.

e Cultural Fusion: Organizing events or exhibitions that celebrate the fusion of traditional and contemporary art
forms, reflecting the dynamic cultural landscape of DIY.
4. Personalized Experiences: Providing personalized experiences tailored to the interests and preferences of individual
tourists can significantly enhance visitor satisfaction. This may include:

e Customized Tours: Offering customizable tour packages that allow tourists to select specific attractions or
activities based on their interests, such as food tours, heritage walks, or photography expeditions.

e Specialized Workshops: Organizing specialized workshops or masterclasses catering to niche interests, such as
traditional dance lessons, cooking classes, or batik-making workshops, to provide unique and memorable
experiences.

These findings emphasize the importance of destination managers being responsive to the diverse needs and preferences of
tourists (Buhalis & Foerste, 2015; Gretzel et al., 2015). By offering a range of experiences and personalizing services, destination
managers can appeal to a broader audience and increase the attractiveness of creative cultural tourism in DIY.

Enhancing Visitor Engagement: Offering a variety of activities ensures that tourists with different interests find
something appealing, increasing their engagement with the destination. This also encourages longer stays and repeat
visits.

Improving Visitor Satisfaction: Providing multilingual guides and personalized experiences enhances the quality of
tourists' experiences, leading to higher satisfaction levels and positive word-of-mouth recommendations.

Preserving Cultural Heritage: By incorporating both traditional and modern elements, destination managers can attract
tourists while preserving and promoting the region's cultural heritage for future generations.

Overall, these strategies enable destination managers to create more inclusive and engaging experiences, making DIY a
desirable destination for a diverse range of tourists.

5. Conclusion

Creative cultural tourism in the Special Region of Yogyakarta (DIY) offers a rich tapestry of experiences that blend art,
culture, and innovation to captivate visitors from around the world. Through qualitative analysis of tourists' experiences and
decision-making processes, several key insights have emerged, shedding light on the dynamics of creative cultural tourism in DIY.

1.

The study revealed that demographic factors such as age significantly influence tourists' preferences and behaviors at
creative cultural attractions. Younger tourists, characterized by millennials and Generation Z, seek interactive and
technologically innovative experiences, while older tourists, including baby boomers and retirees, prefer deeper historical
and cultural insights. Destination managers can tailor their offerings to cater to these diverse preferences, thus enhancing
visitor satisfaction and experience.

Destination image, word-of-mouth recommendations, and perceived value were identified as critical factors influencing
tourists' decisions to visit and revisit creative cultural attractions in DIY. A positive destination image, favorable
recommendations, and perceived value enhance the attractiveness of creative cultural attractions, encouraging repeat
visitation and positive word-of-mouth promotion.

The study emphasized the importance of destination managers adapting tourism offerings to cater to the diverse
preferences of different demographic groups. Strategies such as offering a variety of activities, providing multilingual
guides, incorporating traditional and modern elements, and providing personalized experiences were suggested to
enhance visitor satisfaction and engagement.

In conclusion, creative cultural tourism holds significant potential for economic development, cultural preservation, and
community engagement in DIY. By understanding the diverse preferences and motivations of tourists and adapting tourism
offerings accordingly, destination managers can create memorable and enriching experiences that contribute to the growth and
sustainability of tourism in the Special Region of Yogyakarta.
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